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LY LICH KHOA HQC
I. LY LICH SO LUQC
Hovatén: TA VAN THANH Gi6i tinh: Nam
Ngay, thang, nam sinh: 20/12/1972 Noi sinh: Ha Noi
Qué quan: Thiy Nguyén, Hai Phong Déan toc: Kinh
Hoc vi cao nhét: Tién si Nam, nude nhan hoc vi: 2018, Viét Nam
Chirc danh khoa hoc cao nhét: Nam bd nhiém:
Chtrc vu (hién tai hoac trudc khi nghi huu): Giang vién

DPon vi céng tac (hién tai hodc trudc khi nghi huu):

Chd & riéng hoic dia chi lién lac: 173/6 ‘Hoéng Van Thu, Phuong 8, Quan Phu Nhuan,
Tp. HO6 Chi Minh

Dién thoai lién hé: CQ: 028. 38726699 - 028. 38726789 DbD: 091 321 3256
Fax: 028. 37720403 Email:tvthanh@ufm.edu.vn

tavanthanhtv@yahoo.com

II. QUA TRINH PAO TAO
1. Dai hoc:

Hé dao tao: Dai hoc; Noi dao tao: Pai hoc Giao thong Van tai; Nganh hoc: Kinh té Van tai;
Nudc dao tao: Viét Nam; Nam tot nghiép: 1994;

Bang dai hoc 2: Pai hoc Kinh t& Quéc dan; Nganh hoc: Tai chinh — Ngan hang; Nam tt
nghiép: 2000.

2. Sau dai hoc
- Thac si chuyén nganh: Marketing; Nam cap bang: 2008; Noi dao tao: University of Wales

- Tién si chuyén nganh: Marketing; Nam c4p bang: 2018; Noi dao tao: Pai hoc Kinh té
Québc dan;

Tén luan 4n: Nghién ctru mot s6 nhan té tac dong toi ¥ dinh st dung ca phé hoa tan cia ngudi
tiéu dung Viét Nam
3. Ngoai ngir: 1. Tiéng Anh Mirc do st dung: Tt

2. Mtrc d¢ str dung:

I11. QUA TRINH CONG TAC CHUYEN MON

Thoi gian Noi cong tac Cong viéc dim nhiém
Khoa Marketing Giang Vvién
03/2021-nay | 51y T3i chinh Marketing
Khoa Marketing Giang vién thinh giang
01/2019-02/2021 PH Kinh té Qudc dan



mailto:tvthanh@ufm.edu.vn
mailto:tavanthanhtv@yahoo.com

Khoa Quan h¢ cong chung va | Giang vién
Truyén théng, Trudng Dai
05/2020-02/2021 | 1, "Kinh té - Tai chinh, Tp.
HCM
12/2016-05/2019 Cong t}: CP TM& DPT Home | Ph6 Tong Giam doc
One, Tap doan HB ’ ]
03/2016-12/2016 Tap doan T&T Giam doc Ban Chién luoc Kinh
doanh BDS
Tap doan BRG Giam ddc Ban Truyén thong va

08/2015-03/2016

Marketing

01/2012-07/2015

Tap doan Bitexco

Giam doc Ban Marketing kiém

Truong phong Truyén théng
i Cong ty CP Truyén thong Dau | Pho Tong Giam doc
07/2003-12/2011 khi Viét Nam (PV Media)
i Ngan hang TMCP Xing dau | Trudng phong Thuong hiéu va
01/2008-06/2009 | ey limex (PG Bank) Khuyén mai
Cong ty Tu van Pau tu Xay Ph6 Giam doc Trung tdm Tu van -

01/2005-12/2007

dung va phat trién nha Ha Noi
56 2

Pau tu xdy dung s 1

01/2001-12/2004

Nestle Viét Nam

Giam dbc kénh tiéu thu truc tiép
mién Bac Viét Nam

10/1995-12/2000

Nha may bia Heineken Ha
Noi

Trudng phong kinh doanh

IV. QUA TRINH NGHIEN CUU KHOA HQC
1. Cac dé tai nghién cieu khoa hoc da va dang tham gia:

TT Tén dé tai nghién ciru Nam bat Pé tai cip (NN, Trach nhiém
dau/Nam B0, nganh, tham gia trong de
hoan thanh truong) tai
1 | Chat luong dich vy, tiép nhan 2021 Dé tai co so Chu nhiém

thong tin tryc tuyén vVa niém
tin thuong hiéu thong qua
hinh anh thuong hiéu cua cac
doanh nghiép phat trién du an
trong linh vyc Bat dong san
nha ¢ tai Viét Nam

2. Cac cong trinh khoa hoc da cong bo:

TT Tén cdng trinh Néam cong Tén tap chi
bo
1 | Digital Transformation, Al 09/2021 Webology (Q3), Volume 18, Special

Applications and 10Ts in
Blockchain Managing
Commerce Secrets: And
Cybersecurity Risk Solutions
in the Era of Industry 4.0 and
Further

Issue on Computing Technology and
Information

Management (ISSN: 1735-188X),
https://doi.org/10.14704/WEB/V18S104/
WEB18140
https://www.webology.org/abstract.php
?1d=503#




2 | Investment attraction for 09/2021 Laplage em Revista, Editorial Authors
digital economy, digital and Associated Researchers (ISSN: 2446-
technology sector in digital 6220), 7.3A, 427-439
Fra”Sftorm"i“O” era from opA https://doi.org/10.24115/52446-
nvestment-anc comparison to 6220202173A1425p.427-439
FDI investment in Vietnam

3 | The Impact of Promotional, 06/2021 ::r]ternatlongl I\J/louLna;! of ngsée.ﬁfczhzg'l
Service Quality on Customer 5;%‘?% and Marketing ( : i
Satisfaction and loyalty Using ) i
Electronic Wallet Euro Asia: Research and Development

Association, Vol. 11, Issue 06, 29-46
https://euroasiapub.org/category/ijrfm/p
ast-ijrfm/volume-11-issue-6-june-2021-
past-ijrfm/

4 | Cacnhéan té anh hudéng dény 06-07/2021 | Tap chi Khoa hoc & Pao tao Ngan hang,
dinh mua sam truc t}lyén cua Hpc vién Ngan hang
nguoi tiéu dung The hé Z tai sc} 229 thang 6, 2021, Tr 27- 35
Viét Nam s0 230 thang 7, 2021, Tr 61-67

5 o Ky yéu hoi thao khoa hoc Qudc gia: ’
Cac yéu t0 anh hudng téi hanh Hanh vi mua ctia nguoi Viét Nam: Doi
vi sir dung ca phé hoa tan cua 04/2015 voi hang ndi, hang ngoai trong thoi dai
nguoi Vit toan cau hoa, NXB Dai hoc Kinh t&€ quoc

dan, Ha N¢6i (4/2015), trang 97-109
6 Ky yéu hoi thao khoa hoc Quéc gia:
A , Hanh vi mua ctia nguoi Viét Nam:
Thuong hiéu 16n cho cac Marketing quan hé cua cac doanh nghiép
igavnlilé?ﬁ};if nho va siéu nho 09/2014 nhoé va siéq nhQ tai Viét Nam, NXB Dg{i
T hoc Kinh té quoc dan, Ha Noi (9/2014),
trang 193-199

! NAhan © an}‘l hu’o:ng den‘ muE: Tap chi Kinh té va Dy béo, s 12 thang

do trung thanh ctiia nguoi tiéu 06/2014 y
; S AT s 06 nam 2014, trang 90-92
dung vdi ca phé hoa tan

8 | Nhom tham khao anh hudng e A N S
tdi hanh vi mua ca phé hoa tan 06/2014 Ta'l,p chi Klflh te & Phat trién, s0 204

\ A a A thang 06 nam 2014, trang 100-105
cua nguoi tiéu dung Viét Nam

9 | Gii phap Marketing thoi suy o4/2010 | Tap chi Kinh té & Phat trién, s6 154
thodi: “Chi tiéu thong minh” thang 04 nam 2010, trang 102-103, 129

10 | Mot so van dé Marketing trong 06/2009 Tap chi Kinh té & Phat trién, so Pac san

thoi ky suy giam kinh té

thang 06 nam 2009, trang 52-53, 57

Xac nhin cia co quan

Tp. Ho Chi Minh, ngay 21 thang 03 ndm 2022

Ngwoi khai ki tén

(Ghi ro chiec danh, hoc vi)
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